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The Cuyahoga Falls Chamber of Commerce offers our members 
an exclusive opportunity to promote their businesses via our email 
marketing list, website, and social media feeds. Our audience consists 
of members, area businesses, local government, school administrators, 
non-profits, and residents within a 10-mile radius of Cuyahoga Falls.

Promotional Eblasts are distributed once per week. We offer three pricing 
tiers to maximize your exposure.

BEST DEAL

$50$35 $75
 DEblast Distribution

 DReport showing open 
and click thru rates for 
email campaign

 DPlacement on Chamber 
website for one week

 DEblast Distribution

 DReport showing open 
and click thru rates for 
email campaign

 DEblast Distribution

 DReport showing open 
and click thru rates for 
email campaign

 DPlacement on Chamber 
website for one week

 DPost on Chamber’s 
Facebook and Instagram 
feeds

Questions?
Call 330-929-6756 or email director@cfchamber.com

PLUSPREMIUMBASIC

SIGN UP NOW!SIGN UP NOW!SIGN UP NOW!

All requests for eblasts must be submitted using our online submission form.  
You will be billed per submission based on your selected tier.

mailto:director%40cfchamber.com?subject=Eblast%20Service
https://bit.ly/cfchambereblastplus
https://bit.ly/cfchambereblastpremium
https://bit.ly/cfchambereblastbasic
https://bit.ly/cfchambereblast
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Single Image Email
Follow the guidelines below to create and effective 
email promotion using a single image. 

1. Image formats and size. Your design must be 
submitted as 3:4 ratio jpeg or png file. Minimum 
size is 600 x 800 pixels. Maximum size is 1200 x 
1600 pixels. Note: your image will scale down on 
smaller devices, so ensure your design works when 
viewed at 350 pixels wide. 

2. Text suggestions. Text in images becomes 
difficult to read when too small. The minimum 
recommended font size is 16pt. San-serif fonts 
(e.g, Arial) are easier to read than serif fonts (e.g., 
Times), and will scale down better. 

Image/Text Combo Emails
We can also design your email using a combination 
of images and text. Using text supports multiple URL 
links in your message and scales down for better 
mobile viewing. A proof will be sent to you before it is 
distributed.  

1. Header image. Submit a 600 x 200 pixel jpeg or 
png. Keep any text short and no smaller than 24 pt.

2. Message. This is the text portion of the email. It 
can be any length, but we suggest <100 words. You 
can also include multiple URL links.

3. Logo. Your logo will be placed at the bottom of 
your message. Submit JPEG or PNG files only.

4. Contact info. This will appear below your logo.

Additional Requirements
You will need to provide an email subject and optional 
preview text for your email. Subject is limited to 75 
characters and preview text to 150 characters. Preview 
text is a summary or teaser shown below the subject 
line in some email applications.

Email Design Guidelines

ENCOURAGE PEOPLE TO OPEN YOUR EMAIL BY INCLUDING 
AN EFFECTIVE SUBJECT LINE. THE BEST SUBJECT LINES ARE 
SHORT, DESCRIPTIVE, AND GIVE THE READER A REASON TO 
EXPLORE YOUR MESSAGE FURTHER.

10 TECHNIQUES 
FOR COMPELLING SUBJECT LINES

1 KEEP IT SHORT. Seven words and 41 characters are 
optimal. 

2 CREATE A SENSE OF URGENCY. People often respond 
to the possibility of losing out on something 
rather than to the promise of gaining something. 

3 ASK A QUESTION. This immediately engages 
readers and creates an instant dialogue. 

4 BE CLEVER OR CATCHY. A clever joke can get your 
email opened and shared but take care not to 
confuse or alienate.

5 USE A LIST. Incorporating numbers into your 
subject line creates focus, as our brains are 
naturally drawn to digits. Example: 3 Ways to 
Improve Your Wardrobe

6 HOW-TO. Offer insight into the specific benefit 
readers will find when they open your email. 
Example: How to grow your email list.

7 USE AN ACTION VERB. Using a command in your 
email subject line tells readers exactly what you 
want them to do.  

8 INCLUDE EXCLUSIVES AND SNEAK PEEKS. These 
generate curiosity and increase open rates. 

9 PITCH THE OFFER. Tell readers exactly what you 
have to offer.

10 And most importantly, CRAFT A SUBJECT LINE YOU 
WOULD OPEN!

Our online submission form makes it easy to submit 
your order for our Eblast service. We no longer accept 
submissions via email. Please refer to the guidelines 
below to ensure you have everything needed before 
submitting your order. When you are ready to begin, 
visit: https://bit.ly/cfchambereblast.

https://bit.ly/cfchambereblast
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Image/Text Combo

123 Main St., City, State, Zip
555-555-5555

www.surrenderchurch.com

Join us for our annual fundraiser. Includes:  18 
holes of golf, Shared cart, Golf favors, Driving 
range/putting and chipping greens, Continental 
Breakfast, Lunch and Desert, Participation in 
Contest Holes, Door prizes, and Beverages all 
day.

Individual Entry Fee:  $100.00
Four Person Entry Fee:  $400.00
Lunch Only - $20.00

To register, visit: 
www.surrenderchurch.com/golf

Single Image Email

Examples

Both examples feature limited text that is large and 
legible at small sizes. Image-based emails can only be 
linked to one URL.

Annual Golf Outing
July 9, 12-5
Brookside Golf Course

Header image contains limited text, is large, and is 
legible at small sizes. Text supports multiple URLs. 

Tips 
to Improve 
Your Email 
Marketing

2.1. Have One Clear 
Call to Action

Make sure your message prompts 
viewers to take a specific action, such 
as downloading a coupon. This will help 
make your promotion more effective.

Create a Unique 
Landing Page

Provide additional details about this 
specific promotion or include a lead 
capture form to track the effectiveness of 
your campaign.
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Website Placement
Plus and Premium Tier promotions will be appear as 
a special blog post on the Chamber’s website and will 
expire after one week. To feature your promotion, we 
require the following items. 

1. Teaser Image. Submit a 400x300 pixel image to 
highlight your promotion. Acceptable formats are 
JPEG and PNG. Image should not contain any text.

2. Teaser Text. By default, we will use your email 
subject line as the headline/teaser for your 
promotional post on our website. However, you 
have the option of providing alternate text up to 150 
characters. 

Website Placement and Social Post Guidelines
Social Posts
Premium Tier promotions will be posted to our 
Facebook and Instagram feeds. We require the 
following items:

1. Hero image. Submit a 1200x1200 pixel JPEG or 
PNG file with limited text. 

2. Content. Provide the text you want to accompany 
your image. You can also include up to five 
hashtags for Instagram. You can submit the 
same or different copy for use on Facebook and 
Instagram.

3. Social Account Names. Include your Facebook 
and Instagram account names, e.g., @company, 
which will allow us to tag your page. 

Find out how planning 
online can save you 
thousands.

Save up to $3,000 with our limited-time offer good 
until December 31. Get a free, no-obligation quote 
with our easy-to-use online planning tool. Select the 
options you want and see your price. Learn more: 
https://www.oursite.com

@ourcompanyname

Below is a sample showing how a teaser image and 
text will appear on the Chamber’s homepage. Clicking 
on either will lead visitors to the full version of your 
promotion used in your eblast and will link to your 
specified URL.


